
 

 

 

Marketing Manager 
July/August 2021 

 
The School 

 

In addition to being a registered charity, Bethany is a co-educational, independent 

boarding and day school for pupils aged 11-18 years.   There are 330 pupils in the 

School, including 89 boarding pupils.  The majority of pupils remain in the School until 

they are eighteen and most proceed to University.  There are 76 pupils in the Sixth 

Form and the A Level pass rate in 2020 was 100%.  The 2020 GCSE pass rate was 97 % 

at 9-4 grade.  

  

Bethany enjoys an ever-growing reputation, both locally and further afield, for the 

quality of its teaching and pastoral care.   The progress that pupils made at A level 

at Bethany was judged to be in the top 0.5% of schools nationally in 2019.  Bethany 

was also one of the few schools in the country to have gained the coveted 

Wellbeing award in March 2019. 

 

Bethany is the embodiment of the fact that it is possible for pupils to be both happy 

and successful. As a result, pupil numbers are very buoyant.   

 

The School has a Christian foundation with a strong community life.  All members of 

staff are expected to agree with the Christian values and to attend Chapel with the 

pupils.  The School is well known for its high level of pastoral care for pupils.  In 

addition, it enjoys an international reputation for the education of dyslexic pupils.  

Class sizes are small, rarely reaching more than eighteen pupils, and considerably 

less in the Sixth Form. 

  

The School is set in beautiful Kent countryside and the 60-acre campus is spacious 

and attractive.  It lies in the hamlet of Curtisden Green, mid-way between Goudhurst 

and Marden.  Central London is less than an hour’s journey from Marden Station, as 

are Dover and the Channel Tunnel.  For a small school, the high standard of sporting 

success and the extensive games programme are made possible by the expertise 

and commitment of the teaching staff outside normal lesson time.  The Duke of 

Edinburgh’s Award Scheme also enjoys remarkable success, as do the Performing 

Arts. 

  

The School is forward thinking in all aspects of teaching, learning and curriculum and 

has a 10-year vision, Bethany 2026, for its education provision. 



 

  

Bethany 2026 is a school, which is: 

 

• Providing an innovative education relevant to the 21st century; 

• Encouraging the virtue of learning in young people delivering 21st century 

learning habits; 

• Living our Christian values through excellent pastoral care; 

• A flourishing school investing in the future. 

  

Furthermore, the School has a unique philosophy of learning centred on developing 

excellent learning habits in its pupils in order to instil in them the ‘Virtue of Learning’.  

All teaching staff are members of one of five Professional Learning Communities, 

each one encompassing a different area of teaching and learning, which the 

school is focused on developing, with the aim of encouraging all teachers to 

complete their own action-based research.  

  

In recent years the curriculum has been enhanced further with the addition of 

Mandarin, GCSE Dance, and level 3 courses in Economics and Computing. In 

addition, all full-time staff are provided with a laptop computer and all pupils have 

their own laptop. This is complemented by a revised Computing curriculum in Key 

Stage 3 which includes coding and the opportunity for pupils to develop core 

computing skills and a robust focus on the implementation of Microsoft 365 in the 

classroom as the School aims for Microsoft Showcase status. 

 

General Salary and Conditions 

 

The Marketing Manager will share offices with the Registrar and Admissions Assistant.  

Although these functions are separate, it is envisaged that mutual support will be 

provided during peak times as they arise and during holiday periods so that all three 

areas are fully operational and effective all year round. 

 

This post is a full time, all year round post, normal office hours from 8.30 am to 5.00 

pm, however flexibility is required for evening and weekend working as well as 

overseas travel.  For occasional evening, weekend working and overseas travel - 

time off in lieu may be granted.  The annual holiday entitlement is four weeks plus 

public holiday and lunch is available free of charge during term time.  The School 

participates in a generous contributory pension scheme. 

 

The financial package for this position is in the region of £28,000 to £35,000 per 

annum. 

 

The post is subject to the completion of a confidential medical questionnaire and the 

self-certification of medical fitness together with the normal DBS checks.  Subject to 

entrance tests and places being available, children of full time Bethany staff may be 

educated at the School at 50% of the day fee rate.  

 

This post may also involve overseas travel on an infrequent basis. 

 

Subsidised accommodation may also be made available if required. 

 



 

In September 2016 Bethany School also introduced Benenden Health Care to its 

employees.  Benenden Health Care is a not-for profit health organisation which was 

set up over 100 years ago to help reduce the NHS waiting times.  It offers its members 

local consultations and tests, physio and rehab as well as psychological support and 

financial support if anyone is suffering from a life-changing condition. 

 

 

Application 

 

An application form can be obtained from our website 

https://www.bethanyschool.org.uk/jobs/ or by emailing 

recruitment@bethanyschool.org.uk  

 

The closing date for applications is 12 noon on Wednesday 16 June 2021 with 

interviews taking place on Tuesday 22 June 2021.  The post is subject to the receipt 

of two satisfactory references, completion of a confidential medical questionnaire 

and an enhanced Disclosure & Barring Service check.  Due to the volume of 

applications we receive it is impossible to inform all applicants if they have been 

short listed:  therefore if you have not heard from us within 14 days of the closing 

date you can assume that you have not been successful.  

 

 

Marketing Manager 

 

The Role  

 

The Marketing Manager will actively contribute to the strategic direction of the 

whole School and have operational responsibility for and oversight of all aspects of 

marketing development for the School, including public relations and 

communications. He/she will also ensure that all messages which emanate from 

Bethany have a unity of purpose, consistency of message and brand as well sharply 

focused on pupil recruitment.  Innovation and lateral thinking will be actively 

encouraged. 

 

We are seeking to appoint a Marketing Manager who will enable us to implement 

this strategic approach which will assist the School in realising its ambitions within this 

increasingly challenging economic environment.  

 

He/she will operate under the Headmaster’s authority and leadership on whole 

School issues and is subject to Bursarial financial control.  He/she will be an 

authoritative representative of the School in preparing and presenting promotional 

material to all stakeholders.  

 

 

Main Responsibilities 

 

The Marketing Manager will follow the ethos, values and objectives of the School. 

 

He/she will identify and strengthen the School’s relationships with key external 

audiences and stakeholders to deliver strategic marketing objectives; 

 

 

Requirements 

 

https://www.bethanyschool.org.uk/jobs/
mailto:recruitment@bethanyschool.org.uk


 

• To work within an agreed budget to develop, plan and create an overall 

schedule for delivering the key external facing disciplines in marketing; 

• To co-ordinate internally as necessary ensuing the implementation of the 

whole School marketing strategy;  

• To direct the external facing events, activities and reputational initiatives 

across the School; 

• To co-ordinate with the Headmaster and agree priorities and requirements in 

relation to representing the School to key external audiences; 

• At agreed times and in approved areas, act as a spokesperson and 

representative of the School - specifically in the areas of marketing and when 

necessary in admissions. 

 

Key responsibilities  

 

• Develop UK and International pupil recruitment strategies; 

• To help fulfil key marketing and admissions targets; 

• Develop and oversee the implementation of a comprehensive 

communications strategy; 

• To raise the profile of the School for all past, present and future stakeholders; 

• The overall coordination of all major external events including, but not limited 

to, Open Mornings and Speech Day. 

Planning, reporting, and budget management 

 

• In consultation with key members of staff the Marketing Manager will initially 

operate and subsequently contribute to the revision of an overarching 

marketing strategic plan to meet the strategic objectives of the school;   

• The Marketing Manager will report directly to the Headmaster and provide 

relevant reports to the Marketing and Development Committee of which 

he/she will act as secretary; 

• Based on appropriate research and consultation, the marketing strategy will 

set out the targets, priority, operational tactics, timeframe and resourcing of 

marketing activities;  

• The Marketing Manager will produce an annual marketing plan and 

associated budget to implement the marketing strategy; 

• Liaise with specialise suppliers as necessary to ensure best value for money. 

 

Recruitment and Retention  

 

• To target marketing initiatives with a focus on the recruitment of the desired 

number of day pupils and boarders into Years 7,8,9,10 and 12; 

• To develop and implement an internal marketing program to improve internal 

pupil retention; 

• To commission and analyse regular market research to inform marketing 

strategies to increase recruitment of pupils into the relevant year groups; 

• To increase the number of overseas boarders and broaden the range of 

countries of origin; 

• To review, occasionally attend and optimise attendance at recruitment fairs in 

the UK and overseas; 

• To oversee current and future use of agents and to continually develop 

relationships with them and with new agents as appropriate. 



 

 

Brand Management  

 

• To manage all elements of the Bethany brand to ensure that the brand 

remains consistent with the values, ethos and objectives of Bethany; 

• Advise the Headmaster, Senior Management Team and Governors on all 

matters relating to marketing and promotion of the School. 

 

Communications    

 

• To develop relationships with editors and other key media personnel; 

• To maintain a good flow of newsworthy items advertising the breadth of 

achievements at Bethany including presence on GCSE and A level results 

days; 

• To identify opportunities for opinion forming articles by the Headmaster and 

other Senior Staff members; 

• To plan and implement appropriate communication with Bethany 

stakeholders including past and present parents, alumni, prep schools and 

feeder school heads, recruitment agents and relevant publications; 

• To oversee the writing and editing of all print communications, to monitor the 

school website to ensure it is regularly maintained and updated as well as 

relevant to our target audiences; 

• To monitor the use and development of all digital communication tools 

including Twitter, Facebook and other emerging digital platforms; 

• To develop a coherent and cost-effective strategy which articulates the 

School’s key messages and raises its profile and relevant markets; 

• Be aware and keep abreast of current issues and write appropriate articles for 

release; 

• Manage communication with staff and identify areas for improvement; 

• Ensure that all staff are fully informed of the objectives of the marketing and 

development department and are equipped to act as effective 

ambassadors for the School; 

• To establish measurable targets so that the relative success of marketing 

approaches can be analysed. 

Accept any other reasonable duties and responsibilities as may be requested by the 

Headmaster. 

 

In its simplest form the role of the Marketing Manager is to keep the good name of 

the School in the public domain such that it generates enquiries, visits and ultimately 

pupils who will enrol at Bethany. 

 

Qualities and key skills required 

 

The ideal candidate will be a diplomatic individual who is a superb communicator. 

He/she will be an inspiring manager with experience of shaping and implementing 

impactful initiatives. He/she will have a proven track record of success in marketing, 

communications, or public relations.  It would be decidedly advantageous to have 

had periods of working in an educational setting. 

 



 

The successful candidate will have the ability to apply best marketing and 

communication practice to the environment that is Bethany School.  Of particular 

importance will be tailoring our message to target audiences within a highly 

competitive marketplace for both national and international pupils and parents. 

 

Attributes Essential criteria Desirable criteria 

 

Knowledge 

 

In-depth understanding 

and appreciation of the 

principles and practices 

of marketing 

 

Principles and practice of 

effective customer 

relationship management 

  

Understanding of the 

principles and practices 

of admissions 

 

Working knowledge of 

databases/CRM systems 

 

Working knowledge of 

market research 

techniques 

 

 

Skills & abilities 

 

Excellent written and 

verbal skills  

 

Tact and diplomacy, the 

ability to interact with 

people at all levels and 

build a rapport  

 

Teambuilding skills 

 

Aspiring leadership skills 

 

Extensive IT and database 

skills (including CRM 

systems) 

 

The ability to identify and 

implement topical 

marketing initiatives 

 

International experience 

 

Ownership for website 

management and 

content updating 

 

Familiarity with social 

media platforms and their 

effective use of 

communications strategy 

Experience Previous marketing 

experience in a relevant 

environment 

Experience of marketing 

and admissions in an 

educational context 

Qualifications Educated to degree level 

or equivalent 

Recognised Marketing 

qualification(s) 

Personal circumstances Current driving licence 

 

Prepared to travel 

overseas 

 

To attend a wide range 

of school events including 

open days as required 

 

 



 

To play an active part in 

the life of the Bethany 

community 

 

To work out of hours as 

and when school 

functions occur. 

Equality Candidates must 

demonstrate 

understanding of, and 

commitment to, the 

principles underlying 

equal opportunities 

 

Empathy with the school’s 

ethos  

To engage with and 

articulate Bethany’s ethos 

and heritage. 
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